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Boom in Dubai
property to
touch $230b

BY DUR BUSINESS BUREAU

DUBAI'S property sector
boom ia weall set to con-
tinue for quite some time,
The total value of real es-
tate projects in Dubai
over t?w ru:xt decade, will
billion.

Mc-rding ta the lntest
industry estimates, de-
mand will exeeed supply
despite the release of
176,000 residentinl units
by 2010,

This offers tremendous
opportunities for & com-
pany like Bavarin Gulf,
which specialises in a
range of home solutions.”

In this connection Ger-
man boutigue renl estate
developer Bavarin Gulf an
Sunday unveiled plans to
launch its first project in
Drabai at Jumeirah Village
South. Thra its project
Bavarin Gulf aims al, pop-
ularising the concept af

“mocial ragmnmbihty for
end-users,

This Bavaria Gulf con-
cept, which uses architec-
ture that is urbane and so-
phisticated, has nlready

ained great accapts.b:ht:,r
E: Europe, Furthermaore in
a move that vindicated the
rowing reputation of
iin the global real es-
tate markets, Bavaria
Gulf earlier shifted its
bal headquarters to the
tlingem ate.
wvaria Gulf Chairman
Dr Shnhﬁar Daneahjoo
said: “In essence, through
our fogus on  medium
range dsvnlnrmenta,
Ba.'\-‘a.ria. Gulf will aim at
contributing towards His
Highness Sheikh Moham-
mad Bin Rashid Al Malk-
toum, the Vice-President
and Prime Minister of the
TAE and Ruler of Dubai's
long-term vision of hous-
ing for all as outlined in
his Dubai strategic plan.
Additionally  with  its
amazing track record in
achievement of strate-
ﬁc goals under Sheikh
ochammad’s visionar

lsaderqhnig Dubai is well-

al af‘heeumin? a 1aaﬂ:|.ng'
ab and il BY

Homaes built avaria
Gull are reputed internn-
tionally for their unflineh-
ing promise Dfrfrau“m
teehnolo qusi‘itar-
driven end-user

The company has
awar 1,000 remdentinl
units and grown ab an an-
nual rate of 30 per cent
pinece It was eutahﬁahed 12
years ago as 1B Wehnbau,

As 8 boutique devel-
oper, the company s
renowned for its expertise
in providing home solu-
tions ranging from conda-
miniums and apartments
to willas and gated cormimin-
nities,

Elahumung on | the
company’s policy of trans-
parency and environmen-
tal foous Raymond
Lefevre, General Manager
for the Development and
Technology division, said:
“There. will be utmost
transparency with reg
to the materials used with
all details being disclosed
to  reassure  customers
about the fittings used in
their homes,

Bavaria Gulf believes
in social engineering with
focus on communication
batwean hcuua-uwnnrq, We
alsn plan Lo adopt environ-
ment-friendly measures
with particular focus on
CREFEY-BAVI

Flttmg i 8  water-
emnum fougats, sen-
sOr gper lights, ‘ther-

el muula.tinn tachnnlc&y
and an aukl air leakoge
sign will he used.

“As developer
Bavaria Gulf will be fo-
cusing on low and mid-

rise dovelopments. Units |

constructed by us will be
certified by some of the
maost trudted independent
quality evaluators in the
world, to ensure that
their qunllt} is in con-
formity with the stringent
German standards that
our customers have
begun to associale with
Bavaria Gulf,” Lefevre

.




